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BELFAST’S TOURISM
ECONOMY HAS GROWN
FOUR-FOLD IN 20 YEARS,
NOW DRIVING

44%
OF THE REGION’S
VISITOR SPEND.

VISITBELFAST.COM
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Empowering
partnership and
driving tourism
Tourism is now recognised as one of Belfast’s key success stories, and Visit
Belfast with its funders, supporters and partners have helped shape that success
for the benefit of all who live, work, and invest in Belfast and the wider region.
Over the last 20 years, the economic, social and cultural face of Belfast has
transformed the city into the international destination that it is today. This
re-imagining is attributable in large measure to our increasingly vibrant,
dynamic and growing tourism industry. A tourism industry that has worked in
partnership, with a united focus on achieving significant growth year on year.

Dr Howard Hastings OBE
Visit Belfast Chairman

£395m
tourism spend

1.7m
overnight trips to Belfast

Set up twenty years ago, Visit Belfast was borne out of singular determination
to see tourism play a key role in the city’s regeneration and renaissance. Over
that time, Visit Belfast’s partner base has more than doubled to over 500
tourism businesses and services – our public-private partnership model
clearly makes good business sense, with the private sector now contributing
over forty percent of the organisation’s overall operating budget.
Visit Belfast has one clear focus: to grow the visitor economy by driving
visitor demand to the Belfast region. In 2018, Belfast attracted 1.7m
overnight trips, generating £395m to the local economy – the city’s overnight
tourism economy has grown four-fold in the last two decades; now generating
44% of Northern Ireland’s visitor spend and supporting a third of the region’s
tourism jobs.
Our sales, marketing and visitor servicing activity across city break,
cruise, group tour operator, and business tourism markets continues to
deliver. Through collaborative working, our combined budgets and efforts
go that much further – bringing benefits to our tourism businesses and
employees right across the city, whilst raising Belfast’s profile nationally and
internationally. This annual review, I believe, reflects the hard work undertaken
across the organisation’s three key business areas and the results achieved
through this public-private partnership approach.
Visit Belfast is a leading example of one of the most successful public-private
partnerships with a proven 20-year record in the city’s tourism marketing,
sales and visitor servicing. Thanks to our funders, strategic and corporate
partners, and our 500 plus industry partners for the important contribution
they have made to the success of Visit Belfast and the growth of city tourism
over the last 20 years.
It has been a phenomenal tourism journey for Belfast, and especially exciting
for Visit Belfast working in the marketing and development of a thriving
industry. The journey doesn’t end here though, as we move forward positively,
working together to achieve and realise the city’s ambition and true potential.
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Working together
to generate
economic benefit
Twenty years ago Belfast City Council had the foresight to recognise that
tourism was key to the future development and economic prosperity of the
city. Council’s strategic vision identified the need to ensure the marketing of
the city was coordinated, focussed and targeted and that all stakeholders
involved in tourism could combine resources and efforts to work together in
an integrated way towards a common goal. The result, the creation in 1999
of a single delivery organisation, Belfast Visitor and Convention Bureau, as
the city’s destination marketing and management organisation.

Gerry Lennon
CEO Visit Belfast

£131m
economic benefit

879,318
visitor enquiries

663,794
bed nights

275,923
cruise visitors

It has been an exciting two decades for Belfast and the tourism industry,
and during that time, we’ve seen the city flourish with new attractions,
new experiences, new hotels and an ever increasing list of reasons to
visit. We continue to promote Belfast as an exciting city break, group tour,
conference, day trip and cruise destination delivering a mix of customers
balanced throughout the week and throughout the year, and where needed,
adapting to market opportunities as they arise.
Although the operating environment is very different to that of 1999, today
Visit Belfast’s core business objectives remain the same and as relevant as
ever: to provide a compelling mix of sales, marketing and visitor servicing
platforms across the leisure and business tourism sectors that generate an
economic benefit for the city region and deliver real results for our partner
businesses.
In 2018–19, our marketing and sales efforts delivered £131m to the local
economy – and a return on investment of £1:33. This annual review details
the activities and outputs from year two of our four year business strategy
(2018-22) that together have delivered:
•
•
•
•
•

663,794 bed nights
112 conference wins generating £52m
9 marketing campaigns in GB, ROI and Europe generating £47.5m
146 cruise ships with 275,923 visitors and an economic value of £13m
879,318 visitor enquiries handled across Visit Belfast Welcome Centre,
the two airport visitor information points and off-site promotions

Our success is your success and these results are testimony that
partnership really does work. The vision of our City Fathers twenty years
ago has brought very real change to Belfast and tourism has been central to
the regeneration and renaissance of the city. As we move into the next phase
of our city’s tourism journey, Visit Belfast’s commitment to partnership,
collaboration and team ethos will support Belfast’s ambition to be a topranking international city destination.

VISITBELFAST.COM
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THE YEAR
IN NUMBERS

£1:33

Return on investment
Visit Belfast returns £33 to the local
economy for every £1 invested.

128m

Opportunities to see a positive
story about Belfast.

£131m
Economic impact

275,923
Cruise ship visitors on 146 ships.
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2018/19 was another year of success, with Visit Belfast
delivering in every area. Here are some of the highlights.

879,318
Visitor enquiries

2m

Visitors to visitbelfast.com

112

Conferences won generating
£52m for the local economy.

547,660
Leisure bed nights generated from
sales and marketing activity.

VISITBELFAST.COM

7

ANNUAL REVIEW 2018/2019

WORKING IN
PARTNERSHIP
For 20 years, Visit Belfast’s success
has been based on its publicprivate partnership model, which
provides cohesion for the marketing
of the city, delivers efficiencies for
the public purse, and generates
economic benefit for the city’s
businesses and citizens.
This model provides marketing and
sales opportunities for partners of
all sizes, increasing visitor numbers
and spend to the city region and
supporting tourism and hospitality
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jobs. Through marketing campaigns
in key markets, conference and
travel trade sales missions and
digital platforms in the Visit Belfast
Welcome Centre, Visit Belfast’s
approach shows real returns on the
investments made by our partners.
Thanks to our funders, strategic
and corporate partners, and our 500+
industry partners that together have
contributed to the continued growth
of tourism in the city and region.

From just 225 in 1999, Visit Belfast
now works with more than 500
industry partners.

FUNDERS AND SUPPORTERS:

STRATEGIC AND CORPORATE PARTNERS

REGIONAL TOURISM AND OTHER KEY PARTNERS

VISITBELFAST.COM
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17.5m
OVERNIGHT
TRIPS TO
BELFAST
SINCE 1999

VISITBELFAST.COM
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MARKETING &
COMMUNICATIONS
Visit Belfast’s marketing and communications activity inspires visitors to the
city by showcasing the best of Belfast, telling our stories to a local, national
and international audience. Using an integrated mix of destination marketing
campaigns, web and digital promotion and engagement, publications,
corporate and consumer public relations, and by working with our partners,
we actively engage with segmented audiences, turning potential visitors into
tourists and enhancing Belfast’s reputation as a destination.
Campaigns
A focused series of partnership marketing campaigns in the
domestic (NI), ROI, GB and European markets generated a combined
528,134 bed nights and an economic benefit of £47.5m* for the city
this year. Visit Belfast worked closely with partners including Tourism
Ireland, Tourism Northern Ireland, air and sea carriers, online travel
agents (OTAs) and industry partners to market the city in a number of
direct-access markets across GB and Europe, bringing visitors from
London, Amsterdam, Berlin, Glasgow and Edinburgh, Manchester,
and the island of Ireland.
Turn to page 14 to read more about campaigns in action.

9
marketing campaigns

528,134
bed nights

£47.5m
economic impact

*independently evaluated by Congnisense
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15.4m room sales
since 1999.

2m
visits

4.8m
page views

Belfast Plus
Belfast plays an important role
as a gateway city for the rest of
Northern Ireland, so Visit Belfast
works closely with regional tourism
partners Lisburn and Castlereagh
City Council and Ards and North
Down Borough Council to promote
tourism products in the wider Belfast
city region. ‘Belfast Plus’, uses
dedicated web pages, publications,
editorial features, blogs, ezines and
social media content to encourage
visitors to stay longer and explore
more in Belfast and Northern Ireland
during their time here. ‘Belfast Plus’
is represented and further promoted
through Visit Belfast’s dedicated
sales activities with the travel trade
and cruise market.
Web and digital
Visitbelfast.com is the official
visitor website for Belfast, home to
an extensive and comprehensive
guide to everything a visitor needs
in the city – before, during and after
a visit. It provides continuously
updated and dynamic content,
making it a key resource for visitors,
and an important marketing
platform for Visit Belfast and our
industry partners.

Visit Belfast’s digital team drive
traffic to the website through
content marketing, social media,
marketing campaign activity and
search engine optimisation. In 201819, there were more than two million
visits to the website, equating to
over 4.8m page views.
Social media and email marketing
More than 2.6m engagements
(clicks, shares, likes etc.) were
recorded across Visit Belfast’s social
media channels throughout the
year through over 2,000 posts. More
than 40,000 followers were added
to Visit Belfast’s Facebook, Twitter
and Instagram, bringing the total
across the platforms to 363,000,
representing a potential audience
reach of over 70 million.
During the year, Visit Belfast sent
816,000 email communications
through 193 email marketing
campaigns across NI, ROI and
GB, providing relevant and timely
communications to Visit Belfast’s
growing consumer database.
Public relations
Through engagement with national
and international media, and in

363,000
social media followers

2,000
posts

2.6m
online engagements

conjunction with our funders and
partners, Visit Belfast was involved
with the generation of 473 articles
about Belfast, which appeared
in publications such as National
Geographic, The Daily Telegraph and
Vogue magazine. Together, these
articles offered 128m opportunities
to see a positive story about Belfast.
Belfast Brand
In 2018/19, Visit Belfast embedded
the new Belfast brand essence into
all marketing communications,
acting as an ambassador for
the tourism strand of the brand,
demonstrating best practice
integration to our industry partners.
VISITBELFAST.COM
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Campaigns in action

Your Belfast
In August 2018, the historic Bank Buildings – a Grade B1
listed building in the centre of Belfast – was devastated by
a fire. The resulting safety cordon around the building led to
many business facing immediate closures, while others were
adversely affected by re-routed traffic and reduced footfall
through the city centre.
Because of the significant challenges faced by the city
centre’s business at that time, Visit Belfast, working
in conjunction with Belfast City Council and other city
stakeholders, developed and delivered the ‘Your Belfast’
marketing campaign to address the reduction in footfall and
spend in the city, and gain the support of local shoppers.
Targeting the Greater Belfast area, the campaign aimed to:
• restore confidence among local consumers following the
Bank Buildings fire
• address declines in retail footfall into the city centre
• promote consumer spend in the retail sector
The campaign launched with a 30 second TV ad featuring
several well-known faces including Carl Frampton, Lord Mayor
Deirdre Hargey, David Healy, Pamela Ballantine and Eamonn
Holmes, as well as local traders, bus drivers, waiting staff and
residents – all of whom gave freely of their time to support the
campaign.
This TV ad was supported by extensive campaign activity
across radio, digital and social media, press and video-ondemand, featuring tactical messaging highlighting the best of
Belfast city centre, as well as practical information on access
and navigation. In total, the campaign delivered more than
15m impacts across all channels, including on social media,
where users shared their positive experiences in the city
centre to show support for those businesses worst affected.
The call-to-action - #YourBelfast - inspired a sense of civic
pride in order to inspire people to come into Belfast and
support those businesses most affected by the fire.
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You Retweeted

B E N W H E E L D O N @IAmbenwheeldon • Sep 15
I have recently moved over from England to live near Belfast. I love everything
about this city, the food, the music and the unity. I fully support #YourBelfast
@VisitBelfast
VisitBelfast

@VisitBelfast

This is Belfast. These are our people. We love our nights out.
Our food. Our music. Our shopping trips. And you can be
sure we always look out for one another. Which is why
we’re asking you to support #YourBelfast! Find out...
1

7

31

You Retweeted

Sarah @honeeybunne • Sep 15
Replying to @VisitBelfast
Belfast is my favourite place in the whole
people xx #sarahfromBathEngland
3

5

I love our yearly trips and I love the

40

retrosnowflake • Follow
Havana Bank Sq

retrosnowflake How we spent
@culturenightbel on Friday evening: dining at
@havana_bank_sq, drinking tea at
@clementscoffee and @groundespresso,
watching the @ivgorchestra at Riddels
Warehouse and exploring the packed streets of
the city
retrosnowflake #CultureNight
#CultureNightBelfast #CNBX #CNB2018
#FridayNight #datenight
#weekendvibes #YourBelfast #Belfast
#NorthernIreland

33 likes
3 DAYS AGO

Add a comment...

VISITBELFAST.COM
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BUSINESS
DEVELOPMENT
Visit Belfast’s Business Development Team is responsible for
bringing conference, cruise and travel trade business to the city.
The team adopt a targeted and sector-focused approach to all
sales activity and this has ensured excellent results.
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In 2018/19, Visit Belfast worked
with funders and partners to win
112 conferences for the city – a 47
percent increase on the number of
conferences secured the previous
year. These events will deliver 116,134
bed nights and £52m economic
impact in future years.

and Dublin; and venues including
London’s ExCeL and the Convention
Centre Dublin, these wins show a
tourism industry that has gone from
strength to strength in recent years,
helped by investment in world-class
conference venues, attractions and
experiences.

This was also the year that
Conference and Incentive Magazine
recognised Belfast as the Best Events
Destination and the ICC Belfast as
the Best Events Venue in their annual
awards. Fending off competition
from event destinations such as
Monaco, Rotterdam and the Hague,

Events and shows
During the course of the year, Visit
Belfast attended several shows
and events both in Great Britain
and international markets. These
events are vital in building client
relationships and securing leads.

VISITBELFAST.COM

112
conferences secured

116,134
bed nights

£52m
economic benefit

BEST
EVENTS
DESTINATION

BEST
EVENTS
VENUE

Event highlights
69 conferences took place in Belfast in
2018/19, bringing 30,000 delegates to the
city. These are just a few of them:

5,000

Delegates / Royal College of Nursing Congress

These included:
• IMEX Frankfurt, May 2018
• C&IT Agency Forum, August 2018
• IMEX Las Vegas, October 2018
• IBTM Barcelona, November 2018
• International Confex, London, February 2019
FAM trips
Visit Belfast also hosted a number of familiarisation
trips. Fam trips provide an unparalleled opportunity
to showcase the city in person to both confirmed
and prospective clients. These included; bringing
Abbey Conference and Events account managers
to Belfast to showcase the city; InterContinental
Hotels Group (IHG) international account managers
with major corporate accounts; and a fam trip
following the Meet GB event, which saw a mixed
group of corporate travel agents, event agencies and
international association event managers hosted in
Belfast over two days in April 2018.
Destination showcase events
This year, Visit Belfast worked with several partners
to host large showcase events in London and
Amsterdam – Re:imagine Belfast - giving us the
chance to bring a little bit of Belfast to key event
organisers, travel trade and professional association
event organisers in an exciting way. Turn to page 18
to read more about these events.
Ambassador Programme
Through its Ambassador programme, Visit Belfast
researches Belfast academic, medical and business
leaders, who are active within their professional
networks and global organisations, who can help to
bring conferences and meetings to Belfast.
An Ambassador is an expert who can advise Visit
Belfast on the world-class research, academic
excellence, networks and local business eco-system

1,135

Delegates / Royal College of Occupational Therapists

2,500

Delegates / Vespa World Days

700

Delegates / Lookers Dealership Conference

856

Delegates / Association of Surgeons in Training

with international ‘stand-out’ within their
sector which could be leveraged to attract
prestigious conferences to Belfast.
Visit Belfast manages the Belfast
Ambassador Programme, which is funded
by Tourism NI, Belfast City Council and
Invest NI to support local professionals
to bring their conference or meeting to
Belfast. It is a prestigious network of 1,300
professionals across key sectors from
life/health sciences to agri-food which
has helped to generate over £122m in
economic impact in the past five years.
VISITBELFAST.COM
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BELFAST ON THE ROAD
In February 2019, key business event organisers, travel
trade operators and tourism media were given a unique
chance to experience Belfast in both London and
Amsterdam as Visit Belfast presented two major city
showcase events that brought Belfast to life using new
augmented reality (AR) technology.

Working in partnership with Tourism
Ireland and local tourism businesses,
over 100 top buyers and event
organisers were invited to see and
hear first-hand Belfast’s compelling
offer for conferences, events and
group travel in 2019. Attendees
represented over £80m of potential
business.
The largest targeted event ever
organised by Visit Belfast outside
of Northern Ireland, attendees
included big brand online travel
agents Expedia, global tour operators
Miki Travel, event-organising ‘super
agencies’ including Banks Sadler and
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BCD as well as representatives from
some of the UK and Europe’s leading
professional associations.
Two specially-designed immersive
AR experiences took guests holding
hand-held tablets on a guided
tour around Belfast, showcasing
its colourful street art, including
political murals and peace walls,
and contemporary street art in
the Cathedral Quarter. Then, going
back in time, guests were taken to
the Harland and Wolff shipyard to
learn about the city’s rich maritime
heritage.

Guests were also treated to a special
preview of GAME OF THRONES™: THE
TOURING EXHIBITION as costumes from
the hit show were on display courtesy of TBL
International.
Lord Mayor of Belfast, Councillor Deirdre
Hargey was present at the London event,
and said “This event was a fantastic
opportunity to tell this important and
influential audience the stories that not only
reflect Belfast’s heritage and culture but
its dynamism and creativity today – from
GAME OF THRONES® and the flourishing film
industry to world-class food and hospitality,
musical talent and much more.”

“It’s important that Belfast
is seen as a smart and
innovative modern city
destination alongside its
rich culture and history.
It is this combination
that is the city’s unique
selling proposition,
relevant to conference
organisers and the travel
trade, which is why it was
particularly exciting to
utilise augmented reality
to deliver experiential
marketing as part of our
destination showcase.”
Gerry Lennon
Chief Executive, Visit Belfast

VISITBELFAST.COM
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9.6m
VISITOR
ENQUIRIES
HANDLED
1999—2018

VISITBELFAST.COM
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VISITOR
SERVICING
Visit Belfast’s Visitor Servicing team welcomes and advises visitors
on how to get the best out of their trip to the city and region. Whether
it’s face-to-face or through a self-service kiosk, Visit Belfast provides
information that helps enrich the visitor experience, extend the length
of trips and ultimately increase tourism spend in the city and region.

During 2018/19 Visit Belfast’s three Visitor Information
Centres (VIC) – Visit Belfast Welcome Centre, Belfast
International Airport and George Best Belfast City Airport
dealt with 879,318 visitor enquiries – that’s around a third
of all enquiries handled through the 31 VICs in Northern
Ireland, and resulted in £18.3m economic benefit for the
local economy.
Gateway City
Belfast is the gateway to the rest of Northern Ireland for
many visitors, so Visit Belfast’s VICs play an important
role in promoting attractions, tours, restaurants,
accommodation and more right across Northern Ireland. In
2018/19, this equated to 262,126 enquiries about the rest of
Northern Ireland.
Service with a smile
Visitor satisfaction surveys showed that 76% of VIC visitors
were first time visitors to Belfast this year, with 85% of
those surveyed saying that a visit to a VIC would make
them more likely to visit somewhere they had not thought
of before. Furthermore, 89% said that it would encourage
22
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them to repeat their visit to Belfast and
NI. Satisfaction with Visit Belfast Visitor
Servicing was very high with 87% very
satisfied and 13% satisfied.
Award Winning
The Visit Belfast Welcome Centre was
awarded ‘Best Visitor Information
Centre of the Year’ at the NI Travel and
Tourism Awards for the fourteenth time
in 2018, as well as receiving a certificate
of excellence from TripAdvisor.
Outreach Activity
During 2018/19, the Visit Belfast Visitor
Servicing Team provided support and
welcome at major events, conferences
and cruise ships, handling a total of
97,678 off-site enquiries. The team
delivered pop-up Visitor Information
Points at key events including; Holiday
World Dublin and Experience Queen’s

879,318
enquiries handled

£18.3m
economic impact

University recruitment sessions held
in London and Manchester. Visit Belfast
provided an information desk at the
British Open in Carnoustie ahead of
The 148th Open hosted by Royal
Portrush in 2019.

Volunteer Programme
The volunteer programme at Visit
Belfast continues to grow, with 12
volunteers now providing visitor
servicing support across a wide range
of activities.

Industry Engagement
Regular concierge e-zines,
familiarisation visits to key attractions
and visitor sites, eight ‘Pop in and See’
events, and four seasonal ‘What’s On’
briefings in the Visit Belfast Welcome
Centre all contributed to improving
destination and product knowledge for
the industry’s front of house staff.

Ticketmaster
This year, the Visit Belfast Welcome
Centre became Ticketmaster’s city
centre outlet, selling tickets to events
and entertainment in Belfast and
right across the island of Ireland,
and adding to the Welcome Centre’s
already extensive box office facility.

VISITBELFAST.COM
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Celebrating five years

In December 2018, Visit Belfast
celebrated five years of the Welcome
Centre in Donegall Square North, right
in the heart of Belfast city centre.
Moving to a prime, ground-floor location
opposite City Hall showcased the importance
of tourism and enabled Visit Belfast to better
assist even more visitors to help them get
the most out of their visit to Belfast and
Northern Ireland.
Since opening in December 2013, the new
Visit Belfast Welcome Centre has welcomed
1.5 million visitors through the doors. In that
time the Visit Belfast Visitor Servicing team
has handled 2.35 million visitor enquiries,
24
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enhancing the visitor experience and
generating spend for the city and region.
The Centre was recognised in the 2014
Northern Ireland Tourism Awards for its
innovation, and has been named the
best Visitor Information Centre at the
Northern Ireland Travel and Tourism
Awards every year since 2014!

“As a regular visitor, I’m
extremely pleased to say
the Visit Belfast Welcome
Centre continues to be
the first stop shop for
the many hundreds of
thousands of visitors that
now choose to come to
Belfast throughout the
year.”
Lord Mayor of Belfast
Deirdre Hargey

The Visit Belfast Welcome Centre was
made possible thanks to investment from
Belfast City Council and Tourism Northern
Ireland through the European Regional
Development Fund.
VISITBELFAST.COM
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LEISURE
TRADE
Belfast is now firmly on the map for the travel trade, and
Visit Belfast supports the travel trade, bringing thousands of
additional visitors to the city each year on organised tours and
group trips, bolstering occupancy rates and delivering footfall
to attractions, tours and activities.

7,940
day visitors

10,542
overnight visitors
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19,526
bed nights

£2m
economic benefit

In 2018/19, Visit Belfast delivered
an economic benefit of £2m for
the city economy through targeted
engagement with the travel trade and
group tour operators.
2018/19 highlights
Visit Belfast hosted its first ever
festive familiarisation trip for the
travel trade this year, bringing six
key operators and Destination
Management Companies (DMCs)
to Belfast to experience the city at
Christmas, including taking in the
Christmas Market at City Hall.
A sales mission to China with
Tourism Ireland brought Belfast to
the emerging Chinese market in May.

Over four days, Visit Belfast staff met
with 70 travel trade companies in
Hong Kong, Guangzhou, Beijing and
Shanghai.
Visit Belfast returned to China in
September, accompanying Belfast
City Council as Lord Mayor Councillor
Deirdre Hargey, gave a keynote
address at the World Winter Cities
Annual Meeting in our Sister City of
Shenyang, during a five-day visit to
the region.
Visit Belfast once again attended
World Travel Market - the leading
travel trade show - where we engaged
with over 64 travel trade companies
from all over the world.

VISITBELFAST.COM
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CRUISE
BELFAST
Globally, cruise is one of the fastest growing sectors in tourism. From
a standing start of just two ships in the late Nineties, Cruise is now
a vital part of Belfast’s tourism mix, contributing significantly to the
local economy through attractions, transport providers and retail.

In 2018, Belfast welcomed 115 cruise
ships, bringing 189,000 visitors to Belfast
and Northern Ireland. This was Belfast’s
biggest year for cruise visitors to date –
up 23% on the previous year’s visitor
numbers.
Cruise Belfast sales and marketing activity
during 2018/19 secured 146 ships bringing
275,923 cruise visitors to Belfast and
Northern Ireland during the 2019 season.
During the year, Cruise Belfast hosted fam
trips from CMV, Scenic Cruises and Disney
Cruises, who had announced earlier in the
year that the company would make its first
call to Belfast in 2019.
Through the ‘Cruise Belfast’ partnership,
Visit Belfast works with Belfast Harbour

28
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to promote Belfast as a port of call
and tourism destination. Co-operative
sales and marketing activity focuses on
retaining and expanding current and longstanding relationships with cruise lines
and operators, as well as converting new
sales leads into solid bookings in order to
achieve further growth.
Visit Belfast also provides visitor servicing
to arriving ships, including co-ordinating
a shuttle service from the quayside into
the city centre. In 2018, it was announced
that funding had been secured from both
Belfast Harbour and Tourism Northern
Ireland to develop a dedicated cruise hub,
to further enhance the welcome provided
for visitors.

Cruise ships calling at Belfast including cruise passengers and crew:

1,050

1999

2
Since 1999,
Belfast has
welcome 784
cruise ships,
bringing 1.3m
visitors to
the city.

2010

36,272

2005

17
54,423

2015

35
2016

143,491

59
2017

83
2018

189,000

115

116,792

158,000

94
2019

275,923

146
VISITBELFAST.COM
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What the
Press say...
Over the year, Visit Belfast worked with local, national and international media
to generate positive coverage about Belfast to audiences around the world.

“Bring your family to Belfast, if
you’ve never been. Show this
wonderful city off to the small
people in your life. For a day.
Or a couple of days…because
it’s one of the greatest places
on this island.”
Roisin Ingle
Irish Times

“Belfast – who’d
have thought it
would make the
ideal day trip?”
Aftab Ali
Glasgow Evening Times
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“With the cobbled streets of the Cathedral
Quarter reborn as a buzzing nightlife
hub; the inspired Titanic museum at last
commemorating Belfast’s role in building the
great doomed liner; an excellent live music
scene celebrating the legacy of local heroes
(such as Van Morrison), and glorious Victorian
architecture, the city really is a destination in
its own right.”
Geoff Hill
Daily Telegraph

“Whether you enjoy a pint of the black
stuff, a whistle of whiskey or a more
sophisticated champagne, the locals
will embrace you and make you feel right
at home. Victorian buildings have been
given a facelift, and new developments
including bars, galleries and restaurants
are sprouting up at the rate of knots.”
Sara Darling
Luxury Lifestyle Magazine

VISITBELFAST.COM
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Summary of Accounts
2018/19
£

2017/18
£

Belfast City Council
and other Local Authorities

2,412,123

1,976,490

1

Private sector/commercial

1,856,442

1,732,559

2

Tourism NI including Conference
Subvention and Business
Ambassador Programmes funding

412,383

416,224

3

Invest NI Business Ambassador
Programme funding

12,500

9,375

4

Total Income

4,693,448

4,134,648

Marketing and Sales

2,775,034

2,296,920

Visitor Servicing

1,335,561

1,255,251

Overheads and Admin

598,899

575,097

Total Expenditure

4,709,494

4,127,268

NOTE

INCOME

EXPENDITURE

NOTES
1. Additional marketing activity to aid City Centre recovery after Bank Buildings fire, funded by BCC.
2. Includes income from joint carrier campaigns, sponsorship, commercial and industry partnerships and retail,
ticketing and other commercial opportunities in our Visitor Information Centres.
3. Funding for Business Tourism and Visitor Servicing activities.
4. Programme jointly funded by TNI and Invest NI.
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INCOME 2017/18

51.4%
Belfast City Council
& Other Local Authorities

39.5%
Private sector/commercial

8.8%
Tourism NI including Conference
Subvention and Business
Ambassador Programmes funding

0.3%
Invest NI Business Ambassador
Programme funding

EXPENDITURE 2017/18

58.9%

Marketing and Sales

28.4%

Visitor Servicing

12.7%

Overheads and Admin

VISITBELFAST.COM
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ANNUAL REVIEW 2018/2019

Board Members 2018/2019
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17

23

18
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23.

Dr. Howard Hastings OBE (Chairman)
Michael Williamson, ASM Chartered Accounts
(Chair, Audit, HR & Finance Committee)
Norman Maynes, Translink (Chair, Operational
Committee)
Andrea Hayes
Mark Walker, Hilton Northern Ireland
Harry Connolly, Failte Feirste Thiar
Robert Davis, Wine Inns Ltd
Paul Grant, Stena Line
Isabel Jennings, Queen’s University Belfast
Ivan McMinn
Kathryn Thomson, National Museums Northern
Ireland
Angelina Fusco, Tourism NI Board Member
(until September 2018)
Michelle Greeves, President, Belfast Chamber
(until August 2018)
Judith Owens, Titanic Belfast (from August
2018)
Michael Robinson, Belfast Harbour (from
August 2018)
Catherine Toolan, Belfast Waterfront and Ulster
Hall (from August 2018)
Rajesh Rana, President, Belfast Chamber (from
August 2018)
Cllr Kate Nicholl (from August 2018 to July
2019)
Cllr Mairead O’Donnell (from November 2018
to July 2019)
Cllr Emmet McDonough-Brown (until August
2018)
Cllr Arder Carson (until July 2019)
Cllr Deirdre Hargey (until August 2018)
Cllr John Hussey (until July 2019)

Board Observers
John Greer, Belfast City Council
Lisa Toland, Belfast City Council
John McGrillen, Tourism NI

Visit Belfast
9 Donegall Square North
Belfast BT1 5GB
Northern Ireland
+44 (028) 9023 9026
visitbelfast.com

